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WESTERN CONSTRUCTION WATCH

KEEPING YOU AHEAD OF THE CURVE

THE WESTERN CONSTRUCTION WATCH THE WESTERN CONSTRUCTION WATCH We can email or fax a list of new building per-
is designed to make your task of following and can be a powerful tool to keep you in touch mits issued the previous weeks in the Puget
contacting new construction leads as effective, every month with those individuals spending Sound, Inland Empire & Western Montana.
economical, and less time consuming as possible.  millions of dollars building in your area.

Www.wcwatch.com

406-558-4696

(Beaverhead, Big Horn, Broadwater, Carbon, Cascade, Chouteau, Deer Lodge, Fergus, Flathead, Gallatin, Golden Valley, Granite, Lewis & Clark, Lincoln, Jefferson, Judith Basin, Lake, Madison,

Rates per year: Western Montana $299 - Inland Empire $399 - Puget Sound $499

Meagher, Mineral, Missoula, Musselshell, Park, Petroleum, Pondera, Powell, Ravalli, Sanders, Silver Bow, Stillwater, Sweetgrass, Teton, Treasure, Wheatland, & Yellowstone County )
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BEAVERHEAD
SFD $200,000
pmt #240162 5/16/08

850 Adams Lane
Dillon, MT 59725

Owner-Builder
Roy & Amber McAllister
90 E. Cold Water Rd
406-683-3448

SFD $200,000
pmt#240173 5/16/08
871 Callander Way

Wise River, MT 59762

Owner-Builder
Joe Shoemaker
90 Forrest Dr
Plains, MT 59817
406-494-7889
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SFD $200,000
pmt #240106 5/15/08

461 Silvertip Way.
Belfry, MT 59888

Owner
Reggie Smith
1245 Williams Dr
Bozeman, MT 59817
406-664-3345

Builder
Ladvalla Builders
1243 Willson Way
Redlodge, MT. 98098
406-425-1161

SFD $200,000
pmt#240130 5/15/08
3017 Pipeorgan Rd

Dillon, MT 59725

Owner-Builder
Marty Birill
1209 EIm Grove
Dillon, MT 59725
406-683-9827

=12{0J:\D A R

SFD $180,000
pmt#240140 5/15/08
4 Wild Horse Lane

Townsend, MT 59644

Owner-Builder
Tim Richmeyer
1200 Willson Dr
Seattle, WA 89102
406-789-0102

ARBO

SFD $200,000
pmt#240037 5/13/08
976 Highway 15,

Columbus, MT 59019

Owner
Rick Monday
12 EIm Street
Columbus, MT 59109
406-328-4341

Builder
Blue Ribbon Builder
1267 Elysian Park Dr
Kalispell, MT 59908

SFD $500,000
pmt #239938 5/12/08
61 Silvertip Way.

Belfry, MT 59888

Owner
Rick Monday
10727 Seascape Ct
Indianapolis, IN 46256-9529
317-849-4851105

Builder
Blue Ribbon Builder
1267 Elysian Park Dr
Kalispell, MT 59908

Architect
Jo Jo s Architect
1289 Jo Jo Drive
Missoula, MT 59802

CUSTER

COMMERCIAL

pmt #240199

1954 Catch Court
Miles City, MT 598021

$450,000
5/16/08

Owner
Tommy Lasorda
10727 Sea Star Ct
Kalispell, IN 59817
406-349-1890

Builder
Blue Ribbon Builder
1267 Elysian Park Dr
Kalispell, MT 59908

Architect
Flo Flo s Architect
1289 Flo Flo Drive
Miles City, MT 59802

DFR N N NGO
A AD
Duplex $400,000
pmt #239961 5/12/08

3567 Tango Dance Dr
Kalispell, MT 59807

Owner
Davey Lopes
690 N Meridian Rd
Kalispell, MT 59901
406-752-2881

Builder
J & F Construction
690 N Meridian Rd
Kalispell, MT 59901
406-752-2881

$340,000
5/12/08

Commercial

pmt #239969

5678 One Way St
Big Horn, MT 58790

Owner
Billy Jean King
PO BOX 7397
Kalispell, MT 59904-0397

Builder
Boris Becker Builders
406-890-1209

SFD $180,000
pmt #240137 5/15/08
35 Apple Way

Kalispell, MT 59880

Owner
John Glenn
690 N Meridian Rd
Kalispell, MT 59901
406-752-2881

Builder
Denman Construction
PO Box 5420
Whitefish , Montana 59937
406-863-9925

SFD $200,000
pmt #239900 5/9/08
1212 Nice Way

Somers, MT 59807

Owner-Builder
Ron Cey
1290 Waterway Ave
Kalispell, MT 58907
406-756-8853

Remodel

pmt #239926

904 Fore Way Dr
Whitefish, MT 59807

$45,000
5/12/08

Owner
Steve & Tammi Garvey
135 Sommers Dr
Kalispell, MT 59807

Builder
Decker Decks
406-675-1234

SFD $230,000
pmt #239970 5/12/08
114 Barron Way

Kalispell, MT 59001

Owner
Bill Belichick
555 Video Way
Kalispell, MT 56789
406-555-1212

Builder
Giles Builders
860 N Meridian Rd Ste A13,
Kalispell, MT 59901-3507
406-755-4953
O N

SFD $120,000
pmt #239971 5/12/08
142 Barron Way

Missoula, MT 59876

Owner
Sandy Kolfax
860 N Meridian Rd Ste A13,
Missoula, MT 59901-3507
(406) 755-4953

Builder
William Perry
1234 N Wall Rd Ste A13
Missoula, MT 59901-3507
406-899-4953

SFD $120,000
pmt #239971 5/12/08
142 Barron Way

Missoula, MT 59876

Owner-Builders
Jim & Sally Korn
860 N Twist Rd Ste
Missoula, MT 59901-3507
(406) 755-4953
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Why Direct Mail Works

Direct mail is any advertising message which is per-
sonally addressed and delivered directly by mail to your
prospective customers but, it is also far more than that.

Direct mail is becoming increasingly popular mainly
because it is a proven, cost effective and measurable
medium for businesses to market their products and
services to their customers.

Benefits of Direct Mail
Direct mail has unique advantages other media cannot
offer. Direct mail has proven itself because it is:

- Targetable - mail is send to a list of customers within
your target market. A given area can be covered or
selected individuals can be addressed by name.

- Interactive - your prospect can respond in a number
of ways to you.

- Personal - you have one-to-one contact with a
prospective customer the minute your mail is read.

- Measurable - your results can be quantified and
measured accurately and quickly.

- Flexible - direct mail can be tailored to your needs

- An added bonus is the fact that you can build a data
base with valuable information to help your sales
force generate new business as well as do more effec-
tive, targeted mailings.

- Affordable - your mailings will be tailored to suit
your budget. Unproductive areas and names can be
omitted from your mailing list.

- Targeted direct mail gives you the opportunity to
provide the detailed information required to moti-
vate your customer to visit your website.

- Cost-effective - a standard mail piece is still cheaper
than a cellular phone call and land lines.

- Creative - you are only limited by your own imagi-

nation in creative execution.

- Branded - sending out direct mail items is a great
way to promote your brand.

Direct Mail Promotions - Key Benefits

Direct mail is one of the most popular marketing
mediums for promotions. Each year, thousands of com-
panies use direct mail promotions to drive web traffic,
generate leads, attract new business, sell products and
services, and more.

Why do so many marketers use direct mail promo-
tions? Here are a few of the top reasons.

Timeliness

Depending on the complexity of the mailing, a direct
mail promotion can be planned, designed and delivered
in a week or two. Because of this, direct mail marketers
can be timely with their promotions, sending them in
conjunction with other marketing promotions or in
response to certain market conditions.

Dependability
With any promotion, the key is to ensure maximum
delivery of message. With direct mail promotions, you

are working with a fairly predictable delivery vehicle --
the U.S. mail.

Versatility

Direct mail promotions come in all shapes and sizes,
from simple postcards to multi-dimensional shaped
mailers. With the creation of Customized Market Mail,
you can even send your direct mail promotion in
unusual, eye-catching shapes that are somehow tied to
the promotion itself.

Affordability

The versatility of direct mail promotions also translates
to affordability. Direct mail is anything but a "one size
fits all" type of product. You can adjust the quantity and
complexity of a direct mail marketing promotion to fit
just about any (realistic) marketing budget.

Visibility

With banner ads, magazine ads, billboard ads and the
like, you are hardly guaranteed a look by your intended
audience. But with direct mail, you can be nearly cer-
tain that people will see your message because they have
to pull it from the mailbox. This kind of visibility is a
big benefit of direct mail promotions.

4 Direct Mail Campaign
Basics to Remember

When launching a new direct market-
ing campaign, it's easy to focus on
the details and leave some of the
more basic principles behind. So it’s
always a good idea to refresh your
memory.

Data services and enhancement com-
pany Melissa Data Corp. offers four
simple tips to remember when
launching a new campaign:

1. Most businesses will get 80 per-
cent of their sales from 20 percent
of their customers. Know exactly
who those 20 percent are, and aim
your advertising at that segment.

2. Research is vital. Your research
should answer who your prospects
are, as well as where, why, when
and how to convert them into
active buyers.

3. Prepare a strategic marketing plan
looking at how your product or
service will meet the long-term
needs of your customers.

4. Increase your odds for response
by including a self-addressed,
stamped or postage-paid envelope.

For more information and tips, visit
http://www.melissadata.com/tips/dire
ctmarketing.htm

"It has increased my ROI
on my direct mail piece to
the highest level, ever!
Western Construction
Watch is well worth the
time and money! My work
load has doubled.”

Mark Williams -
Missoula, MT

Mike Dahl -
Billings, MT

"I am shifting to a differ-
ent marketing model &
the monthly building
reports from WCW was
fabulous for my business.
S0 many people heard
about me that way. You
guys are great

"I just wanted to quickly
thank you for your
newsletter. You have done
such a great service to our
business and you make it
very easy to read and is so
easy to use. [ recommend
" you all the time. Thanks!”
Toni Borgenson -

Seattle, WA

Western Construction Watch is published
monthly by Media Biz LLC. Copyright @
2008 with all rights reserved.
Reproduction or use, without permission,
of editorial or graphic content in any man-
ner is prohibited. Office is located 512 N.
Orange St, Missoula MT 59802. Please
mail all correspondence to PO Box 95915,
Seattle WA, 98145. Subscription prices:
Western Montana; 1 year, $299. Puget
Sound; Inland Empire $399; 1 year, $499.
The Western Construction Watch is
designed to inform the business communi-
ty of Montana’s building industry news. We
wish to provide general economic, news,
demographics and business profiles.
Some articles submitted by third parties
may not reflect the views of the Western
Construction Watch. The Western
Construction Watch or staff can not be
held responsible for misprints or wrong
information.
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A doctor can bury his mistakes
but an architect can only advise
his clients to plant vines.

Frank Lloyd Wright
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